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Cultural tourism goes beyond the mere movement of people across geographical spaces; it is a journey into the depths of history, 
identity, thought, and the lifeways of communities. In today’s world, where globalization, technological transformation, and 
shifting patterns of living have exposed cultural boundaries to unprecedented change, cultural tourism can provide a platform for 
mutual understanding among nations, the safeguarding of shared human heritage, and the strengthening of intercultural dialogue. 
From this perspective, cultural tourism is not only a significant form of tourism but also a strategic instrument for the cultural, 
social, and economic development of societies. Culture is the animating spirit of tourism destinations. Historic monuments, 
museums, archaeological sites, rituals, festivals, handicrafts, local music, literature, indigenous cuisine, and even the ways in which 
people interact with their surrounding environment each narrate an aspect of a land’s identity and historical memory. The cultural 
tourist seeks a meaningful experience: one that moves beyond the mere observation of attractions toward an understanding of 
the values, beliefs, and lifestyle of the host community. Accordingly, the quality and authenticity of the cultural experience play 
a decisive role in the competitiveness of tourism destinations. Iran, with its ancient civilization, ethnic and linguistic diversity, 
valuable historical heritage, and deeply rooted traditions, possesses an exceptional capacity for the development of cultural 
tourism. Its geographical expanse, its cultural and climatic diversity, and the long-standing interplay among history, art, and 
social life have made the country a collection of distinctive destinations. Nevertheless, the possession of rich cultural resources 
alone does not guarantee success in the tourism market. Transforming this potential into a sustainable competitive advantage 
requires coherent policymaking, evidence-based destination management, professional promotion of attractions, infrastructure 
development, improved service quality, and the active participation of local communities. One of the fundamental challenges of 
cultural tourism is balancing economic exploitation with the preservation of cultural heritage authenticity. When historical and 
cultural heritage is reduced to a mere commodity for generating revenue, the risks of excessive commercialization, the distortion 
of traditions, and the erosion of local identity increase. Conversely, an approach that separates conservation from economic 
development may overlook opportunities for employment, entrepreneurship, and the empowerment of local communities. The 
optimal solution is an integrated model in which heritage conservation, economic benefits, social equity, and host community 
satisfaction are addressed simultaneously. In this regard, local communities must move beyond the position of passive providers 
of tourism services and become the principal agents of the development process. Community participation in decision-making, 
support for cultural enterprises, the strengthening of handicrafts, the documentation of intangible heritage, and the transmission 
of indigenous knowledge to future generations can lay the groundwork for a more equitable distribution of tourism benefits 
and a stronger sense of social belonging. Moreover, digital technologies and new media have created new opportunities for 
promoting cultural heritage, historical storytelling, and access to international markets; opportunities whose effective use requires 
purposeful planning and credible content. The quarterly journal of Tourism of Culture, by focusing on the interaction among 
tourism, heritage, and cultural identity, can serve as a platform for the exchange of scholarly ideas, the dissemination of successful 
experiences, and the strengthening of ties among academia, policymakers, industry practitioners, and local communities. It is 
hoped that this journal, with a scientific and specialized, forward-looking, and knowledge-based approach, will play an effective 
role in elucidating challenges, identifying opportunities, and proposing practical strategies for the development of cultural tourism. 
The future of cultural tourism depends on regarding culture not merely as an attraction to be viewed, but as a living capital for 
understanding, dialogue, creativity, and sustainable development. Safeguarding this capital is a shared responsibility and a strategic 
necessity for Iran’s present and future.
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